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Background

In order to achieve key objectives for the Open Institute’s Data Governance 

programme, the following needed to happen:

1. Strengthen the visibility of the Data Protection Act and its relevance to 

citizens’ lives by creating awareness of its provisions.

2. Creating awareness of the impact and ramifications of the act as well as 

people’s rights and responsibilities as well as the recourse they could take if 

their data is misused.



Campaign Objectives

1. Provide factual, age-appropriate information about Data Protection

2. Explain what data protection means to people’s rights and responsibilities

3. Develop online communications to communicate the above



Thellesi Co. Mandate
− Thellesi was engaged by Open Institute to run a Social Media Data 

Protection campaign which began on 10th May and ended on 20th June.

− Thellesi was directly in charge of Facebook, Instagram, LinkedIn and, in 

the first week, Whatsapp Status.

− The engagement involved copywriting, graphics design, social copy, 

posting, engagement and weekly reporting.

− The content calendar contained three posts a day, Monday to Friday.

− The campaign kicked off with a press release on 10th May and change of 

cover pages. This was subsequently followed by posts on 11th May.

− Total posts were 264 posts, total social copy (264), total artwoks (88)



Platform Likes /
followers

Comments Shares Link 
clicks

Likes and 
Reactions

Reach Impressions

Twitter 6,952,085 55,290, 058

Facebook 5,171 2,398 1,699 3,200 4,043 56,352 81,833

Instagram 182 6,363

LinkedIn 385 2,181

WhatsApp 
Status

29,563

TOTAL 55,403,635

Reach & Engagement



By Gender and Age



By Top Cities/Towns



By Top Countries



Citizen Digital
 May 11, 2021

https://citizentv.co.
ke/news/open-insti
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Soko Directory
 May 11, 2021
https://sokodirectory.com/2021/05/there-are-more-than-59-84-million-mobile-sub
scriptions-in-kenya/
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• Most people are unable to correctly define the term DATA.
• Data is majorly known as a tool for accessing internet. 
• People are not aware of existing laws that protect them from Data 

Breach.
• People are not aware of the Data Protection custodians in Kenya like 

Immaculate Kassait.
• Data protection is a complex topic that needs to be extended beyond 

social media.
• We  noted fatigue among OI’s followers as number of impressions 

reduced as the days went by.
• There is need to complement digital with on ground programmes.
• From the field work we conducted, focus group discussions seemed to 

attract crowds.
• Majority of the target group still do not understand what Data 

Protection is.

LESSONS



• Consider taking the campaign direct to the ground 
with focus group discussions

• Consider a proof of concept campaign with a fraction of 
counties

• Consider creating a Data Protection curriculum
• Consider introducing a weekly trending hashtag
• Consider a weekly twitter thread on Data Protection
• Consider piggybacking on trending hashtags
• Consider playing a watchdog/whistleblower role

RECOMMENDATIONS


